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Who are you?

Who are your
members?
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What is Content?
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Content Creation is...

* the process of generating topic ideas that
appeal to your buyer persona, creating c\g/rn‘fen
or visual content dround those ideas, an
making that information accessible to your
audience as a blog, video, infographic, or
other format.

o It ilz the ultimate inbound marketing pr%cfice.

en you create content, you're providing
ree and useful information to your audience,
ah‘gf]chng potential customers fo ¥our Wﬁbs:fe,
and retaining existing customers throug
quality engagement.

(A Frame & Fome
& BRAND YOU TO SUCCESS



What is Content
Marketing?
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Content marketing brings in 3x

as many leads as traditional
marketing and costs 62% less.
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Businesses that use content

marketing get 126% more leads
than those that don't.
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61% of online purchases are the direct
result of a customer reading a blog.

Companies that publish 16+ blog fposfs
er month get 3.5x mare traffic than
those that post ourfcf’r ewer posts per
month.
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Content Marketing
leads to
Business Growth



How well do you know
your target audience,
i.e. your members?
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How do you define
“Member Engagement” ?
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What is the ONE thing
you want your members
to remember your
organization?
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Brand-based
Content Marketing
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Corporate
Culture

Relevance Brand Value

Content
Marketing

s.;ii":.',d Measurement

Tone of voice
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HOW?
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3. Visual
Storytelling



4. Optimize
Email
Campaigns —
members &
non-members



5. Provide

‘“Teaser’
Content



6. Encourage
Referrals and
Recommenda-
tions






8. Never Forget
In-person
Relationship
Building



CONTENT

MARKETING

TRENDS

THAT BRANDS
CANNOT MISS
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__I'!EI Link: https://qrgo.page.link/A9TUe
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Tracy Ho
Leading Personal Branding Strategist in Asia |
Gallup-certified Executive Coach | Speaker |...
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Your Questions &g
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Keep in Touch! %



frameandfame.com




Tracy Ho
Personal Branding Strategist

X tracy@frameandfame.com
& +852 8193 2105
www.frameandfame.com
@} @frameandfame

£ @frame_and_fame
(O) @frame_and_fame |@frameandfame_poriraits

im| www.linkedin.com/in/hotracy
() Personalbrandingguru
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